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WHO WE
ARE



OUR PURPOSE 
AND BRAND 
PROMISE



WE EXIST TO CREATE NEW WAYS
TO MOVE PEOPLE.

Wkíªk g~{{s®®ki ®~ rkz§s|q §k~§zk 
reimagine how they access their world, 
enabling experiences that can be measured in 
emotion rather than distance.



GET MOVING
A call to all riders to overcomeinertia and unleash their
inner drive for discoveryby relentlessly moving forward.



OUR
VALUES



They make our culture unique,
inform how we act and drive
what we make.



THE PASSION 
TO KEEP 
MOVING

Passion informs everything we do and
is an integral part of each of our values.
If itƑs not done with passion, itƑs not BRP.
ITƑS PASSION YOU CAN FEEL.



THE DRIVE
TO DELIVER
ON OUR 
COMMITMENTS

We say what we do. We do what we say.
No excuses. Only sheer determination.
A relentless drive and love of the ride
push us forward.
WHILE WE LIVE FOR THE RIDE, WE 
ALWAYS ARRIVE AT THE DESTINATION. 



THE INGENUITY 
TO DEFY 
CONVENTIONS

WeƑre not afraid to see things differently.
Constant curiosity makes us the first to 
uncover new solutions.
We question. We innovate. We progress.
RELENTLESSLY. 



THE TRUST
TO BUILD
STRONG 
PARTNERSHIPS

We take care of our people like family.
We act with integrity.
People can count on us.
Like we count on them.
ITƑS THAT SIMPLE.



OUR
PEOPLE



Our people are informed optimists 
whosee the world as one big 
opportunity, with no boundaries
to theroad or theirambitions.



OUR
MANAGEMENT 
TEAM





COMPANY 
OVERVIEW
(As of January 31, 2026)

*To access our quarterly financial results, visit the Investors sectionof our website. 

OUR ICONIC BRANDS

https://news.brp.com/investor-relations


FINANCIAL 
HIGHLIGHTS
FISCAL YEAR 2026

DOO MONTHLY CLOSING PRICE IN CA$ AS AT
JANUARY
31, 2026
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AT 31/01/26

AT 31/01/26

CA$ MILLIONS / AT 31/01

CAGR* 2.5%

CA$ MILLIONS / AT 31/01

CAGR* (19.1%)

CA$ MILLIONS / AT 31/01

CAGR* (6.8%)
CA$ / AT 31/01

CAGR* (14.9%)

CA$ / AT 31/01

CAGR* (16.0%)

¹ See Non-IFRS measures section on p. 53 of the 2026 annual and sustainability report.
² Figures are on a continuing basis and prior periods reclassified accordingly, except for the fiscal years ended on January 31, 2023, and January 31, 2022.
* Compound Annual Growth Rate since January 31, 2022.

AS AT
FEBRUARY
1, 2025



OUR
STORY



Start up of Auto-neige
Bombardier Ltd.

Launch of industry-first 

Ski-Doosnowmobile

Launch of industry-first 

Sea-DooPWC

Acquisition of the 

Rotaxbrand
Acquisition of the 

NordtracOy and

Lynxbrands

Entry into the off -road 
vehicle market

Acquisition of the Evinrudeand 

Johnsonbrands
ÅBombardier sells its Recreational Products 

division; BRPis officially launched!

ÅLaunch of the Ski-DooREV platform

ÅLaunch of industry-first 3 -wheel 

Can-AmSpyder
ÅOpening of the first manufacturing 

facility in Juarez Mexico

Entry into the side-by-side 
vehicle market



* The sale of certain of the Marine businesses remains subject to customary closing conditions, including regulatory approval.

BRPƑs initial public 
offering

Launch of the

Sea-Doo Spark

ÅBRP enters the Nasdaq
ÅCreation of the Marine Group with 

the acquisition of Alumacraft
ÅAcquisition of Manitou

Acquisition of Telwater

ÅDiscontinuation of EvinrudeE-TEC 
and E-TEC G2 outboard engines

ÅLaunch of BRP Experiences(formerly 
Uncharted Society)

Launch of the Sea-Doo
Switch pontoon

ÅReveal of the Can-AmOrigin and Can-AmPulse 
electric motorcycles

ÅReveal of the Sea-DooRise eFoil

ÅAcquisition of Great Wall Motor Austria 

(BRP-RotaxVienna), Pinion GmbH, and the 

powersports operations of Kongsberg Inc.
(BRP Megatech)

ÅLaunch of the Ski-Dooand 

Lynxelectric snowmobiles

ÅBRPturns 20

ÅAnnounced the sale of Marine 
businesses to focus on 
Powersports activities*

ÅReveal of the Can-Am
Outlander electric ATV



OUR
INNOVATION 
CULTURE



Progress doesnƑt come from standing still. Thanks
to our culture of innovation, we have developed 
industry-first products and accumulated a growing 
heap of awards. With our state-of-the-art research and 
development facilities, we are poised to maintain our 
leadership position.

CENTERS OF 
EXCELLENCE

* Based on our FY26 annual results.

Laurent Beaudoin Design & Innovation Center, 
Valcourt, Canada

Palm Bay Design & Innovation Center,
Florida, USA

EuropeanDesign & Innovation Center, 
Sophia Antipolis, France 

Product DevelopmentCenter, Valcourt, Canada
Ski-Doo, Sea-Doo and Can-Am product development

EV R&D Center, Kottingbrunn, Austria
E-drive systemsand transmission development

R&D Facility, Gunskirchen, Austria
Powertraindevelopment

R&D Center, Rovaniemi, Finland
Lynx snowmobiledevelopment

R&D Facility, Taipei, Taiwan
Electronics engineering and supply chain integration

https://news.brp.com/financial-information/quarterly-reports/


AWARDS 
AND PATENTS 
SINCE 2003 Including the ƐƑRed Dot: Design Team of the Year 

2025ƑƑ award, a first for a Canadian company

As of January 31, 2026

The BRP International Design Challenge is 
endorsed by the World Design Organization.

We are working on increasing that number by filing 
patent applications every year for great new 
inventions, protecting tomorrow's growth platforms.



OUR 2030 
SUSTAINABILITY 
PROGRAM



BEYOND
THE RIDE
SUSTAINABILITY 2030



At BRP, we create vehicles that unlock experiences, and we truly value the people 
that make them possible and the playgrounds that bring them to life. Beyond the 
Ride, BRPƑs 2030 sustainability plan, is our pledge to be better than yesterday, 
every day.

BEYOND THE RIDEturns purposeful innovation into real-world solutions. With more 
energy-efficient choices and advanced technologies, smarter materials and reduced 
waste, we embrace a culture of relentless betterment. 

And because we deeply care about our people and communities, we also strive to 
deliver positive and meaningful social impact, by fostering safe and respectful 
spaces where we work, live and ride.  

From the plant to the trail, from the boardroom to the showroom, Beyond the Ride 
rallyes our employees, partners, riders and communities as everyone plays a role in 
shaping the future of our industry. We take accountability, ensuring performance 
and sustainability move as one, without compromising the thrill. And we focus on 
everyday improvements, because small, consistent actions drive real 
transformations.

We will keep moving forward, together. BECAUSE BEING ƓBETTER THAN 
YESTERDAYƔ HAS NO FINISH LINE.

MANIFESTO



FRAMEWORK



ǒ By 2028, embed carbon metrics criteria 
in suppliers' selection process

ǒ By 2030, enhance the precision of Scope 
3 emissions accounting by shifting from 
industry-average data method to a hybrid 
model that increasingly incorporates 
supplier-specific data

ǒ By 2030, ensure that suppliers 
accounting for 70% of supply chain 
emissions (from the 2024 baseline) have 
formally committed to emission reduction 
plans

ǒ By 2030, reduce the intensity of 
suppliersƑ Scope 1 and 2 emissions by 
15%, relative to 2024 baseline

ENVIRONMENT

ǒ By 2030, reduce absolute GHG 
Scope 1 and 2 emissions in 
manufacturing operations by 
30%, relative to 2022 baseline

ǒ By 2030, reach a minimum of 
85% of waste diverted from 
landfill in each manufacturing 
site

ǒ By 2030, establish site -specific 
plans and targets to reduce 
freshwater consumption in 
water-stressed locations

ǒ Reduce use-phase GHG 
emissions by 4% in average 
for every new ICE model 
introduced by 2030

ǒ By 2030, offer electric 
vehicles in our product 
portfolio in alignment with 
customer demand

ǒ By 2030, further integrate 
recycled materials in the 
development of products 
and packaging 

* For the purpose of this target, use-

phase GHG emissions refer to emissions 

resulting from fuel combustion during 

product operation.



To learnmore about our
Sustainabilityprogram, visit
brp.com/en/sustainability

ǒ Invest 1% of our annual pre-tax 
profits in our communities

ǒ Promote responsible riding 
among employees, dealers, and 
riders through business 
practices, training, and 
community partnerships

ǒ Health and Safety: Zero 
Incident, Zero Impact

ǒ Have 100% of permanent office 
employees and Board members 
trained and certified to BRPƑs Code 
of Ethics every year

ǒ Formalize Third-Party Due Diligence 
through policy, processes, tools, 
training and auditing

ǒ Implement ethical standards and 
technological safeguards to embrace 
a responsible use of AI within BRP

SOCIAL AND GOVERNANCE

https://www.brp.com/en/sustainability.html


BRP is home to the worldƑs leading brands Ǝon snow, water, 
dirt, asphalt, and everywhere in between Ǝcreating 
unforgettable experiences for riders.

OUR
PRODUCT 
LINES



POWERSPORTS
YEAR-ROUND 
PRODUCTS

Our year-round products are for people 
who embrace challenges and take every 
road life offers them.



CAN-AM ATV CAN-AM 3 WHEEL CAN-AM 2 WHEEL CAN-AM SSV
CAN-AM ATV CAN-AM SSV CAN-AM 3-WHEEL VEHICLES CAN-AM MOTORCYCLES

Standing out with our all -in spirit Ǝfrom the open roads to the trails; on two, three or four wheels; 
working hard and playing hard, this is riding for the many, not for the few. 

https://can-am.brp.com/on-road/ca/en/models/motorcycles.html
https://can-am.brp.com/on-road/ca/en/models/3-wheel-vehicles.html
https://can-am.brp.com/off-road/ca/en/models/sxs.html
https://can-am.brp.com/off-road/ca/en/models/atv.html


POWERSPORTS
SEASONAL 
PRODUCTS

Our snowmobiles and personal watercraft (PWC) were 
the first of their kind. Today, they remain at the 
forefront of our strategy, enabling ever more people to 
embark on exceptional adventures.



CAN-AM ATV CAN-AM 3 WHEEL CAN-AM 2 WHEEL CAN-AM SSV

Delivering winter experiences that defy expectations 
Ǝwe are pioneers in the snowmobile industry and 
push the limits of what our riders can do. 

Bringing our rugged finish soul to sledding 
across the globe Ǝthis cult icon is built tough 
for hardcore riders. 

LYNX SNOWMOBILESSKI-DOO SNOWMOBILES

https://www.brplynx.com/ca/en/
https://www.brplynx.com/ca/en/
https://ski-doo.brp.com/ca/en/
https://ski-doo.brp.com/ca/en/


CAN-AM ATV CAN-AM 3 WHEEL CAN-AM 2 WHEEL CAN-AM SSV

Diving into the joy of limitless discovery through personal watercraft and pontoon 
boats Ǝfrom sunny days to fishing trips and more, weƑve been reinventing fun on the 
water from day one.

SEA-DOO SWITCH PONTOONSSEA-DOO PERSONAL WATERCRAFT

https://sea-doo.brp.com/ca/en/models/pontoons.html
https://sea-doo.brp.com/ca/en/models/personal-watercrafts.html
https://sea-doo.brp.com/ca/en/models/personal-watercrafts.html


POWERSPORTS 
PA&A AND OEM 
ENGINES

BRP parts, accessories and apparel (PA&A) 
and Rotax engines for karts and recreational 
aircraft extend the reach of our brands 
beyond our core products.










